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Abstract

The objective of this research was to determine the market segmentation and product
positioning for Pak Phanang Watershed Tourism in Pak Phanang district, Nakhon Sii Thammarat
province. This is qualitative research by collecting data from interviews from a sample of Thai and
foreign tourists by quota sampling method for 30 people as well as 30 people of the sample group
including tourism enterprises and services, government agencies and tourism communities. The
purposive sampling was used to determine the positioning of tourism products and benchmark
tourism on area around the Songkhla lake basin in Phatthalung province and Songkhla province.

The results of the study in market segmentation according to demographic, geography,
behavioral sciences and psychology criteria, found that; (1) the Thai tourist segmentation was
concentrated on study groups, working groups and retirement groups mostly from the southern
region. They travel to relax with their families, friends or lovers and they also hang out with friends.
The tourists like comfort and safety, (2) Most of the tourists come from Malaysia. They take some
business trips on weekends and long holidays. They like comfort and safety. The main target group
according to tourism method showed that; (1) retired group focusing on the way of food, (2) the
way of following in the footsteps of King Rama X and King Rama V was study group and professional
group, (3) the way of faith and belief was the target group of elderly, retirees, and professional group.

The product positioning in tourism found that Thai tourists are consistent with the product
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positioning of the way of life tourism in the footsteps of King Rama IX. And Rama V. in the way of

food, on the other hand foreign tourists are in line with the product positioning of food and belief.
Keywords: Marketing Segmentation; Product Positioning; Watershed Tourism
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